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This case study investigates how the complex debate about the rising rate of caesarean sections was covered by the British Press and crystallized into the slogan, "Too Posh To Push". A textual analysis of press articles utilizing Stanley Cohen's (1972) Moral Panic Framework was conducted followed by an Internet based audience study to ascertain women's interpretation of the slogan. The author concludes that overall the TPTP label and exaggerated press coverage have caused women who have had caesarean sections to feel negatively labelled and has also resulted in ambivalent attitudes amongst women and health professional regarding maternal choice in childbirth.

